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PROPOSED COURSE STRUCTURE BBA 3 Years (Annual System)

(For Regular Students)
BBA First Year
Group Paper Number and Name Theory | Internal Total
Marks | Assessment | Marks
Marks
Group 1 Paper | Principles of Management 42.5 5 100
Paper I Communication Skills 42,5
Group 11 Paper 11T Micro Economics 42.5 15 100
Paper IV Business Statistics 42.5
Group 111 Paper V Financial Accounting 42.5 s 100
Paper VI Business Mathematics 42.5
BBA Second Year
Group IV Paper VII Marketing Management 42.5 15 100
Paper VIII Marketing Research 42.5
Group V Paper IX Financial Management 42.5 15 100
Paper X Project Management 42.5
Group VI Paper X1 Human Research Management 42.5 15 100
Paper XII Organizational Behaviour 42.5
BBA Third Year
Group VIl | Paper XIII Entrepreneurial Development 42.5 5 100
Paper X1V Management Information System 42.5
Group VIII | Paper XV Business Environment 42.5 15 100
Paper XVI Business Law 42.5
Group X Electives
Elective A : Marketing
Paper XVII Consumer Behaviour
Paper XVIII Advertising Management & Sales Promotion
Or
Elective B : Finance
Paper XVI1 Working Capital Management 425
Paper XVIII Corporate Taxation ' 15 100
Or 42.5
Elective C : HRM
Paper XVII Human Resources Development
Paper XVIIl Wages and Salary Administration
(The Student is required to select any one elective
from elective A, B and C.)
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PROPOSED COURSE STRUCTURE BBA 3 Years (Annual System)

(For Private Students)

BBA First Year
Group Paper Number and Name Theory | Total
Marks | Marks
Group [ Paper | Principles of Management 50 100
Paper 11 Communication Skills 50
Group 11 Paper lII Micro Economics 50 100
Paper IV Business Statistics 50
Group 111 Paper V Financial Accounting 50 100
Paper VI Business Mathematics 50
BBA Second Year
Group IV Paper VII Marketing Management 50 100
Paper VIII Marketing Research 50
Group V Paper [X Financial Management 50 100
Paper X Project Management 50
Group Vi Paper XI Human Research Management 50 100
Paper X1I Organizational Behaviour 50
BBA Third Year
Group VII | Paper XIII Entrepreneurial Development 50 100
Paper XIV Management Information System 50
Group VIII | Paper XV Business Environment 50 100
Paper XVI Business Law 50
Group 1X Electives
Elective A : Marketing
Paper XVII Consumer Behaviour
Paper XVIII Advertising Management & Sales Promotion
Or
Elective B : Finance
Paper XVII Working Capital Management
Paper XVIII Corporate Taxation 50
Or so | 100
Elective C : HRM
Paper XVII Human Resources Development
Paper XVIII Wages and Salary Administration
(The Student is required to select any one elective
from elective A, B and C.)
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SYLLABUS /urzigar
BBA First Year /&t &tuv. gas ad

Group/ 39 1
Paper iesl w3 I PRINCIPLES OF MANAGEMENT weaueller fyegiar

UNIT -1 Definition and Meaning of Management, Functions and Responsibilities of
Management. principles of Management. School & Thoughts of Management.

eraremr ve e |

UNIT - 11 Planning: Process, types and Significance, Planning vs Forecasting,
Objective, strategies and Policies, MBO. Decision making: Process & Significance,

%ﬁm:uﬁwr,m@ﬁm,%@mww@ma,z@w,wﬁ%u&
siticrat, 3ot grr UsierE, Rl utsar ud maa)

UNIT-1II  Organizing : Nature and Purpose of organizing. Importance and process
of Organising. Departmentation. Organisational structures: types and relevance. Line
and Staff relationship.

m:uy%udsqésa,ma%uﬁsmuém,%ﬂmﬁw,mmm,
UPR Ud WRRTRdl, WA vd T6 Fa |

UNIT -1V Direction : Principles & Techniques, Motivation : Types & Significance,
Maslow's Need Hierchy, Theory X & Y of Motivation. Leadership: Styles and
Importance.

fordewr : Rrged vd aohies, IHITM : UBR U Hea, ARG @ smacE
e, SR o vd ¢ Ry, S 0 St vd waa

UNIT -V Controlling : The system and process of controlling, Control techniques.
Co-ordination: Meaning, Principles and importance. External and Internal Co-
ordination.

memmaﬁﬂmmaé%@mwm < IRIEGH)
Td 98T AHATS |
SUGGESTED READINGS/Zeaf Jer:

. Koontz D and Welhrich : Management, International Student Edition, Tokyo 1980,

L ]

R.D. Agrawal: Organisation & Management MC Graw Hill, New Delhi 1982.

. Newman and Warran: The Process of Management: Concepts, Behaviour and
Practices, PHI.

. S. M. Shukla: Principles of Management, Sahitya Bhawan, Agra (UP)
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Group/Iag I
Paperﬂ;réatﬁr It COMMUNICATION SKILLS/JWWOT @eret

UNIT- 1 Definition And Process Of Communication. Essentials Of Effective
Communication. Barriers to Communication. Role Of Communication In
Organizational Effectiveness

Ao B ofemwr wd ufpen, wemgerel Alwer @ sfranfar, W@Owor @ @,
waTaqYl oree  AUWOr B exferent
UNIT- II Public Speech — Com Position, Principles, Speech Delivering Skills.
Group Discussion Do’s and Don’ts of GD’s Communication in Committees, Seminars
And Conference

o ATl Rigied UG oWl dBlere, weE ufimah: o By, @ o Bl
UNIT-III Non Verbal Communication: Meaning, types and Importance. Listening:
Difference between Listening and Hearing.

sromfses AU el UBR UL Feww, oo FoAT UE Forer @ et F st
UNIT-1V ~ Drafting of Notices, Agendas, Minutes, Job Application Letters
Preparation of Curricular Vitae

[T BT e, BRI, HrRfad fGawr, amdes o vd areer

UNIT- V Business  Correspondence  Essentials Of Effective  Business
Correspondence. Structure of Business Letter Types of Business Letter — Enquiry
Reply Orders Complaints Circular Letter

mﬁnsw,um@mﬁammm,wmﬁauﬁmm,
ARG THEAR B THR: IBars, Uasae smer Reed usr ud ufes |

SUGGESTED READINGS/Ieaf 3ier:

* Rao N.and Das R. P., Communication Skills, Himalaya Publishing House, Mumbai
¢ Mehta D. & Mehta N. K. , A Handbook of Communication Skills Practices, Radha
Pub., New Delhi
* Sinha K.K., Business Communication, Galgotia Publishing House, New Delhi
. II:I/Iur;]))hy A. & Peck Charles E. , Effective Business Communication, Tata McGraw Hill,
ew Delhi



Group/asg I
Paper/geaua 111 MICRO ECONOMICS/QgR srefemer

UNIT -1 Introduction to economics. Definitions of economics, Nature and Scope of
Economics, Significance and Evolution of Micro Economics. Functions of Managerial
Economist,

srefores &1 ufdew, sideresr o ufenwid, siderey &t upfer UF &, Few areferey
w1 wiHeE e U Hew, wEwaE siefares B ol

UNIT~II  Concept and Law of Demand, Law of Supply, Concept of Market
Equilibrium, Elasticity of Demand, Demand Determinants.

m%%mma%smwnqﬁaﬂﬁmﬂfﬁmaagaaaﬁsmm?ﬁwaﬁm
A1 B rales g

UNIT-1I  Utility Analysis, Marginal Concept of Utility, Indifference curve
Analysis: Assumptions, Properties of Indifference curve, Theory of Conrsumer Surplus.

gt foectuer, Haig suaBar JARON, TeR@T % Aedue, Freran,
qCIAT A5 B FIANATY, IURT B TIT B Prged

UNIT -1V Elements of Cost, Factors of Production: Theory of Rent, Theory of
Interest, Theories of Profit.

m%m,ma%m,m/ﬁmaﬁﬁa@zﬂ,mzhﬁq@m,wwzh
Rrgre

UNIT-V National Income: Estimates and Analysis (GNP,NNP,GDP,HDI),
Methods of Measurement of National Income. Types of Market Structure. Perfect vs
Imperfect Market. Trade Cycles.

TG IR A Td oS (FEenaaRgagy IOMR ATl & JHR, qol
TATH QUi TSR, AR T |

SUGGESTED READINGS/Igaf Tar:

. Sinha V. C,, Principles of Economics, Sahitya Bhawan Publication, Agra

. Adhikary, M., Business Economics, Excel Books, New Delhi,

. Chopra, O P, Managerial Economics, New Delhi, TMH, 1985.

. Koutsoyiannis, A.,, Modern Micro Economics, Mac Millian, New York
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Group/FaE 11
Paper/gesiast IV BUSINESS STATISTICS / sarqaiias giftady

UNIT -1 Meaning and Definition of statistics, Statistical Investigations, Laws of
Statistics, Scope of statistics, Limitations of Statistics.

|Gy &7 3 vd TR, Wi ITE, AT & S, wifead ¥ a8y
wif&ashr Hr A

UNIT - I Collection of Data, Presentation of Data, Frequency distribution, Primary
and Secondary data.

TR FT HAGOT, FHH T TEIAFI0T, TRINGT [G0T, TrOfdF v g g
UNIT -III Measures of Central Tendencies: Mean, Median, Mode, Geometric mean,
Harmonic Mean.

HA g & A9 AeAAfta 3R agom, QUi AT, R A

UNIT -1V  Measure of Variation: Standard Deviation, Mean Deviation and
Skewness.

oo Ag-yeoT Rees, Aty Roae vd {vear

UNIT-V  Correlation analysis Karl Pearson’s co-efficient of
correlation,[Spearman's rank correlation. Index numbers.

W%W,WWWWW,WWWW,W

SUGGESTED READINGS/ HZ37 72T

. D.N. Elhance: Fundamental of Statistics, Kitab Mahal, Allahabad
. Gupta, S.P.: Business Statistics, Sultan Chand and Sons, New Delhi.
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Group A3§ 111
Paper/gesmaa V FINANCIAL ACCOUNTING/RET Sr@icher

UNIT- 1 Accounting and its place in business and relationship with other financial
areas, Double entry system. Book Keeping- Meaning, Advantages, Concepts and
Conventions.

mﬁé@m@raﬁmwmaﬁﬁmaﬁwmwﬁmmm
UNIT- 11 Type of books of accounts and their Preparation. Journal, Ledger, Trial

balance, Depreciation.

ﬁmgwﬁ%wwmmmaﬁmm

UNIT-III  Preparation of Final Account: Trading Account, Profit & Loss Account,
Balance Sheet.

Hﬁn@m’fwﬁmﬁwwm,wmﬁrm,ﬁy

UNIT-IV Bank Reconciliation Statement, Royality Accounts, Accounting record in
the book of lease & landlord ( when royalty is less than & more than minimum rent )

4% FAUE faaer HftwR e TTd UgT &l Ud UETURG 1 T & gRafder (s
HOFR Yoo ~geTas AT § FR a1 310 @)

UNIT-V Hire Purchase Accounts: Accounting record in the book of purchasee and
vendor.\

mmmmwMﬁwﬁm

SUGGESTED READINGS/desf Jiey:

. Grewal, T.S. , Double Entry Book Keeping Accountancy Principles, Sultanchand & Sons,
New Delhi
Gupta, R L. Advanced Accounting, Sultanchand & Sons, New Delhi

Anthony R N and Reece, J S, Accounting Principles, 6" ed., Homewood, Illinois, Richard D
Trwin,
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Group/&F3g 11
Paper/geaias VI BUSINESS MATHEMATICS /&maafyes ot

UNIT- I Introduction to Sets. Forms and Types of set. Venn Diagram. Basic Operations
on Set. Union and Intersection of Set. Demorgan’s Law for two sets.

AT, FHAD B [IE UL ulerdew, @ WEl B forw Senia @ Rram

UNIT- 11 Linear Equations in Two variable. Solution of Linear Equation. Linear
Equalities. Solution Set for equalities. Graphical Solution. Quadratic Equations. Root
and Coefficient of Quadratic Equations. Relation between Root and Coefficient.

ﬂaﬁwi&ﬂam,wﬁamam,mﬁwga,%wmw
Th O AT YD O AT P A |
UNIT-III  Determinants And Matrices, Matrix- Definition. Types. Basic Operation

on Martices. Transpose of Matrix. Determinants. Minors and Co factor . Adjoint and
Inverse of Martix.

mﬁm@m—muﬁwm,muﬁm%mmm,wwuﬁaﬁ,
m,mﬁzﬁwm,umudwsn@m

UNIT IV Limits, Continuity And Logarithm, Differential Calculus: Differentiations
of Algebraic. Exponential and Logarithmic Function ( Introductory ), Logarithm-Use of
logarithmic formulae.

TYIUIE, TS A BT T |

UNIT-V Calculus Integral Calculus: Standard formulas on Algebraic. Exponential
and Logarithmic integral. Definite and indefinite integral (Introductory ). Maxima and
minima Functions.

SUGGESTED READINGS/Hgsf Jia:

. V. Sundaresan and S.B. Jeysoelan: An Introduction to Business Mathematics, S. Chand & Co.
Pvt. Ltd, New Delhi.
. M. Raghavanchari: Mathematics for Management - An Introduction. Tata McGraw Hill
Publishing company Ltd. New Delhi. P
r;w‘---QzL

. S.M. Shukla, Business Mathematics, Sahitya Bhawan, Agra o w\“' .
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SYLLABUS /areeizsat
BBA Second Year/ dt.dt.u. Tydfter ad

Group/&ag 1V

Paper/ggeas VII MARKETING MANAGEMENT/RYurT gaer

Unit -1 Nature and scope of marketing, Selling Vs Marketing, basic concepts and
approaches. Marketing management philosophies.

ﬁwﬁuﬁ@ﬁﬁmw%ww%mmnﬁ@%wﬁﬁa&h

Unit - 11 Market segmentation, Marketing Mix, Marketing Environment,
Marketing System, Marketing research.

wﬁwmﬁwﬁwwﬁwmmaw

Unit - II1 Product Classification & Product mikx, branding and packaging decision,
Promotion mix: Advertising, Publicity, Selling, Sales Promotion and Public Relations

Wﬁﬁhﬁﬂ;@ﬁwaﬁrﬁﬁﬁmmqmmwmm
g fAoias

Unit- IV Pricing decision, methods of setting prices, pricing strategies product
promotion. Consumer Behaviour and Decision Making,

3ee FAFT v Seare B T va Yol ol wayRe @er R soR R
Unit- V Channel of distribution, Factors affecting choice of channel , Types of
intermediaries and their roles. Types of Retailing.

ﬁawm%mﬁmﬁ%mqﬁaﬁaﬁqmﬁaaﬂﬁmﬁa?amﬂmﬁa#wwm
HAS GelT AR & JFR

SUGGESTED READINGS/ g e

#  Philip Kotler, Principles of Marketing, Prentice Hall of India.

&  William J. Stanton, Fundamentals of Marketing, Mc Graw, New Delhi.
¢ Ramaswami, Marketing Management, McMilan, New Delhi

Nﬁ,j, pct-w&:g
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Group/a3g 1V
Paper/geaas VIII : MARKETING RESEARCH/fAyvrs eier

UNIT- 1 Problem formulation and statement of research, Research process,
research design — exploratory research, descriptive research and experimental research
designs.

aFEn fopar wd eng fRawwr, otw uReen, sedu ofirecw, womem o,
qUicares olfel Ud URIOTeH® Sre[diees 3idesed |

UNIT- II  Methods of data collection — observational and survey methods.
Questionnaire Design attitude measurement techniques.

D Ao B fAEi-seelieee wd wden Rt weamaeh mwyen, wegRa
FTuer fafer |

UNIT-III  Administration of surveys, sample design, selecting an appropriate
statistical technique. Tabulation and analysis of data, scaling techniques.

ﬁmu@m,m@fsﬁmﬁu,ﬁﬁaﬁmﬁaaa&ﬁa%aﬂmmvﬁaaud
ke BT fGoetwor, Biiar aepelied |

UNIT-IV ~ Concept and Objectives of Marketing research. Advantages and
limitations of Marketing Research. Problems and precautions in Marketing research.

%mmeﬁaaﬂswwuﬁsq%&a,%msﬁaa%gwuﬁzﬂw@,%wﬁ
JATAC T Araenfordy
UNIT-V Types of Marketing Research: Consumer Research, product research,

sales research and advertising research. Various Issue involved and ethics in marketing
research.

favrer oty @ woer @ IwaitamT ofte, 3T oftg, fesar et vd Rrsmuer o, Rroow
M # e B @i Riftea Agd v Ay omew

SUGGESTED READINGS/Iesf e

Kothari, C R, Research Methodology, Kalyani Publications, New Delhi

Fowler, Floyd J Jr, Survey Methods, Sage Pub, New Delhi

Malhgtra NC, Marketing Research, Pearson, New Delhi A {‘ ,,,ﬂ_,a.
G.C. Berry, Marketing Research, TMH, New Delhi B,[(Jw ¢ J
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Group/&dg V
Paper/ugaasr IX : FINANCIAL MANAGEMENT/R&fTr udesr

UNIT-1 Finance function and its objectives, tools for financial analysis,
capitalization, over capitalization analysis, Under capitalization.

ol ®f vd o SR, Rl Reowwr & gede, yshewr, afigofer
frevtwor, sreq dofieseor |

UNIT- 11 Ratio analysis, funds flow and cash flow analysis, Meaning
Interpretations of ratio’s, classification of ratio.

sigu faestov, B yaE wd Jes warE fedwer, smat @ arf ud e, |
Ut @7 qoffaeor | "

UNIT-1I1  Working capital management, capital structure, source of capital,
financial leverage, optimum capital structure, Theories of capital structure, Factors
influencing capital structure., Classification of Working Capital,, Adequate factor
determining the working Capital. requirement management of working capital.

Ioht e @ Ry, elt @B wanid @ed @t o, wwlefer goit @7 aoffee,
erdelir qoht @t smaeamar @ ferafer e a@t weRm ac, e Goht B W)

UNIT-1V  Capital budgeting, methods of investments evaluation, payback period
and accounting rate of return, discounted cash flow method and internal rate of return.

et Soree faferiior seriee @l el srafy ud ome @ wem o

Beldihe Adms ware Rften wd aials gy @)

UNIT-V Capital structure decision of the firm, dividend payment and valuation of
Firms dividend policy of the firm, Determinants of dividend policy & Types of dividend
policy.

wd @ fow ot der Rrofa, o o1 geriea vd omrer s, we @ e
<fifcr, emarier = o Rrafer wd amoriar Ay S R

SUGGESTED READINGS/zesf gier:

¢ Van Horne, James C : Financial Decision making, Prentice Hall, New Delhi
e Bhalla V.K. : Financial Management and Policy, Anmol Pub., New Delhi

AV AR SN - Mff:/;‘p’j
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Group/dag V
Paper/U¢eqsl X : PROJECT MANAGEMENT/9RRNGET Yaas

UNIT-1 Generation and Screening of Project idea; Capital Expenditure;
Importance & Difficulties.

UNIT- 11 Market demand & situational analysis; technical analysis; analysis of
project risk; social cost benefit analysis.

UNIT-IH  Multiple projects & constraints; Network Techniques for Project
management, Project Review & Administrative Aspects.

%Fﬂauﬁﬁmaﬁ@dmm,uﬁaﬁmudaaa%maaﬁﬂ%,uﬁaﬁmmﬁww
TOMABIT Tet |

UNIT-1V Project Financing in India; problem of time & cost overrun in public
sector enterprises in India.

ﬂmﬁuﬁaﬁmﬁmmﬁmﬁaﬁaﬁmﬁﬁmﬁmwm
TG st @B FF=T |

UNIT-V Assessment of tax burden of various projects, making comparative
analysis; Environmental appraisal of projects- Financial & Technical Environment.

Wmﬁwﬁ%mma%ﬁw,gﬂm%ﬁw,uﬁﬁmsﬁﬁ
et seeide- Riefler ud qeseay watawo

SUGGESTED READINGSrdgsf ier:
¢ Chandra, Prasanna, Projects: Preparation, Appraisal, Budgeting & Implementation.

® Ahuja, G. K.& Gupta, Ravi, Systematic Approach to Income Tax, Allahabad, BharatLaw House,
1997. 3.Bhalla V. K. Modern Working Capital Management, New Delhi, Anmol, 1997,

| v e ‘w\') I W‘_j_ﬂ
% P (f/L Nwlp{/«a
Q‘b‘“‘o .;ETCH’H”)— 7/3)“

wh’L_/
W AW ]
eV



Group/Fag VI
Papergeqsl XI : HUMAN RESOURCE MANAGEMENT/Hed SaT9a Uaesy

UNIT- 1 Concept and functions of Human Resource Management, Structure &
Role of Personnel management in an Qrganisation, implementation of Personnel policy.

Wmﬁﬁmaﬁmmuém,mﬁmﬁfwmaaﬁ@mué
T, oifde dfe o Reareaee |

UNIT- 11 Staffing Policy and process; Management Planning, Job Analysis, Job
description, Job Specification, recruitment, Selection, Induction, Placement, promotion,

mmwmmmmﬁmmmmmm
T, yadd, TG Ud Ueteety |

UNIT-HI  Manpower Training & Development. Employment training and
Development, Employee Training, performance Appraisal and Potential Appraisal.

mawﬁauﬁrmuaﬁmwmuﬁmwuaﬁasmaﬁaﬁuﬁmw%ma
HAgdiee Ud SrfetaHar g |

UNIT- IV Wage & Salary Administration, Job Evaluation & designing, Salary
Structure.

wwmum,mmwaasﬁw,mm.

UNIT-V Industrial disputes and participative Management, Grievance Vs Dispute
Grievance Handling Procedure, Disciplinary Action.

HATHN D BRIGTEY |

SUGGESTED READINGS/sesf e

¢ Rustoms Daver, Personnel Management & Industrial Relations, Vani Books, New Delhi

¢ Edwin Philip, Principles of Personnel Management, McGraw Hill, New Delhi
* C. B. Mammoria, Personnel Management, Tata McGraw Hill, New Delhi

%%%V/x‘a( 2wV y/y/gs" M,%/:La
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Group/Heg VI
Paper/geaiasr XII : ORGANISATIONAL BEHAVIOUR/S9GSHSE ek

Unit- 1 Concept of Organisational Behaviour, Contributing Disciplines to
organisational Behaviour; Background/Historical perspective and Framework of OB.

HIGHAHD AR B IAARY, HIGHICHD SIABR B JATHS ANIETel, HOTSATHD
FaeR B yeud/OfaEtie alew v HwiaTi
Unit- 11 Individual Behaviour- Perception- Perceptual selectivity, Perceptual

organisation, Social Perception and Impression management, Attitudes and Values

AR IR - GRW, IMURUIHS AIAHGAT, JTEROTHS I FTAITSD
€T U YN YSEE, Aegid Ud o |
Unit- ITI Leadership- Concept and Theories of leadership. Qualities of a good

leader. Group Dynamics- Group Formation, Nature of groups, Reasons for joining
Groups, Functions of group within organisation.

- IR T Aqed B g, s der B qer, weE afvelorn, wogE B,
Tt @ ugfy, JuE A o A% B wrw, Juew B siadla TaE D Bt

Unit- IV Stress Management- Meaning, Cause, Effect and Coping Strategies for
Stress.

deld yaeel- 37ef, BRY,ueE UF deg ¥ e @t iR

Unit-V International Dimensions of Organisational Behaviour; Equal
Employment Opportunities.

HICHATCHS EdeR @ AT TH, IHE A0 3aET|
SUGGESTED READINGS/zieaf gier:

Robbins S.P., Organisational behaviour, 7th ed., New Delhi, PHI, 1996
Singh Dalip, Emotional intelligence at Work, Response Books, Sage Publications, Delhi, 2001

* Huse, F E and Cunnings, T G, Organisation Development and Change, 3rd ed. , New York,
West, 1985

¢ Shekcharan Uma, Oraganisational Behaviour, Text & Cases, New Delhi THM, 1989.

oy
o @ M
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SYLLABUS/ureassa
BBA Third Year/dft.dft.uw gefia ad

Group /w3 VII
Paper/ wei ws XIII : ENTREPRENEURIAL DEVELOPMENT , Safiar fier

UNIT - I - Concept and Nature of Entrepreneurship. Entrepreneurial Trait, Types and
Significance, Role and Importance of entrepreneur in economic growth.

mﬁmaﬁmmwmmmmwmmﬁaﬁmﬁ
Jufdra &1 F5ca vd afra

UNIT - 11 - Entrepreneurial Development programmes in India, History, Support,
Objectives, Stages of Performance, Entrepreneurial Environment, EDP and their
valuation.

wﬁwﬁqm%mms%gm,wda@w%wém,wﬁm

UNIT - III - Entrepreneurial Behavior and entrepreneurial Motivation, Achievement
and Management success. Innovation and Entreprencur. Entrepreneurial Success in
Rural Areas.

wﬁmwﬂmwwﬁmafm,mﬁmwmm,mué
3, afdar & ameho &% F IweEr

UNIT - IV - Establishing Entrepreneur System, Search for Business Idea, Sources of
Ideas, Idea Processing, Input requirement,

wﬁmwmmwaﬁa%%?aﬁ,mﬁzﬁﬁmﬁaﬁmﬁmﬁ%mﬁ,%m
Ui 31P1F Naedbay

UNIT -V

Sources and Criteria of Financing, fixed and Working capital assessment, technical
assistance, Marketing assistance, Sickness of units and Remedial assistance.

e erer za’t?ruzimuavg,wrd’rudairafeﬁauﬁﬁﬂ @ fererfaor, qeelta warerEr,
%waamm,sméa%amvﬁﬁud@mﬁa%m

SUGGESTED READINGS/Izaf gier:

* Desai Vasant : Small Scale Industrial & Enterpreneurship, Himalaya Pub.
House, Mumbai

¢ M.B. Shukla : Entrepreneurship & Small Business Management, Kitab Mahal
Allahabad

* Proceedings of X/XI Biennial Conference Proceedings on Entrepreneurship
Development Book well Publishers, New Delhi
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Group/J¥g VII
Paper/geeras XIV: MANAGEMENT INFORMATION SYSTEM/Strha AT YOI

UNIT-1
Managerial information system definition basic concepts frame work, major trends in

technology application of information technology.
SNSRI AT SO IR, T IEURON, G NN F AT F g s
H FEa ygfera |

UNIT- 11 Systems approach to MIS, operating elements of MIS. MIS and decision
making.

TS [T YUl # {RA T, wae gaen gome i gRmres aca v ke
UNIT-ITI MIS structures on the basis of management activity and organisational
functions. Synthesis of MIS structure and its evaluation, role of MIS, at various levels
viz operational, planning and control.

SEU R & HUR WOyEY JE UONC @il UG Helow @i, SR gEe,
SRl STaT AHWOT Ud Fedishet, IR@raAens, Bee e TR § ' W owey
I YOTTell 1 T

UNIT-IV Need of information, levels of information handling, characteristics of
information at various control levels advantages of computerization.

Al DT ITARAHA, A G & TR, HeIlaor & AT wo & o v gaen
faretane |
UNIT-V Data flow diagram, data dictionary, data base management system, and

word processing, electronic spread sheet and managerial application. Use of computer
in managerial operations.

FAF TAE @I FHG A 3T AW Adoeie eew v§ g ORI, sawiew
TS 0d FaUh HraieT e AR HOeT & )

SUGGESTED READINGS/&esf Far:

* Olson Davis, Management Information System TMH New Delhi

* Laudon & Laudon, Management Information System, Pearson Pub. New Delhi

ERRCSARIZ /2N /\w el ulse) 3 201



Group/&F9gg VIII

Paper/Uoemasl XV : BUSINESS ENVIRONMENT /car9aies gaiayor

Unit- I Introduction to business environment, classification of business environment,
factors affecting business, Role of environment in business, Strategy to change
environment.

amﬁawmwmqﬁwmmmwwaﬁmwﬁwﬁam
el Feq SqIHrT A AT B AR aREfdT ardEwor f g T

UNIT- H Economic & Political Environment: Economic Policy — Old & New Economic
Policy, Industrial Policy, Role of government in Business.

MR MY 7% vd W 3nE A R S qIATT H ATHA FT A

UNIT- III Technological Environment: Introduction, How technology affects business,
Technological factors affecting business, ways to adopt technology.

dehellchl  FIaTaReT gy AR F IHRET T T aF FRF  SAOEr 5y
HYAT & add

UNIT- 1V Culture & Business:Introduction, Role & effect of culture on business, Social
Responsibility of business organization.

qEpiT CIIHTE, SHAHT A AR H HAF v waIE, saw §eT ¥ amAiE
AT

UNIT- V Global Business Environment: Global market, Strategies for going Global,
Pro’s & Con’s of Global Markets.

HASONT SAEEIRIF AT s e AT & AT R spEde
SR AT Ud gy

SUGGESTED READINGS/desf e

® Aswathappa, K, Essentials of Business Environment, Himalaya Pub. House, Mumbai
¢ Dutt And Sundaram : Indian Economy, S. Chand Pub. New Delhj
e Sinha V.C., Business Environment, SBD Pub. House, Agra
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UNIT -1 Contract Act: Essentials of a valid contract, capacity to contract
(Contracts minor), free consent, unlawful and void agreements, Discharge of contract,
remedies for breach of contract.

HopeY HIARTH AU Ie[EY & IAIF T IR T Y GHA HATF AT TIeAT
HEATd FAWTAF U e SgUa Iy H GANE He[ae Har & 379N

UNIT-II  Bailment & Pledge, Agency, Law of consumer Protection, Consumer and
Consumer Dispute, Consumer Protection Councils, Consumer Disputes Redressal
Agencies.

8T vd PRET HATRoT 3umar @Rew FARRTE 3R U9 UM 39 STHT
weror gfiwe 3usieer e syareAs oy

UNIT-1II Company: Formation of a company, Prospectus, Memorandum and
articles of association, Share capital and Share holders, Meeting and Resolution,
Directors.

FI, FO F AT gRaawer oie der e vd g e TEE s geh o
3T AT TS gEAE
UNIT -1V Law of Sales of Goods: Conditions and Warranties, Transfer of property

& title, performances of the contract, Rights of an unpaid seller and suits for breach of
contract.

avq] faww Affeas od w@ smares Faca e wOfa @ ewaiRor W@fer & w sed
fadar & HUFR TF e Hor F gRonw
UNIT -V Negotiable instruments Act 1881 Nature & their types, FEMA.

W faew  ftfae 1881 yefa vF 3wd yaR %At fadel sy yeu sfafas

SUGGESTED READINGS/zigsf gier:

L
L]
]
»
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Bulchandani K.R.: Business Laws, Himalaya, Bombay

Maheswari R.P.: Business Law, National Pub., New Delhi

Reddy P.N.: Essentials of Company Law, Himalaya, Bombay

Sharma N.K.: Company Law & Secretarial Practice Sahitya Bhavan, Agra
B.K. Acharya: Company Law & Secretarial Practices, Himalaya, Bombay

— e i
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¢ Singhania, VK Direct Taxes: Law and Pratices, Taxman Delhi,

¢ Srinivas, EA. Handbook of Corporate Tax Planning. TMH, New Delhi,



Group/ IHHE IX Electives/adeicdAs

Elective/aast 317 A : Marketing /v
Paper XVII : CONSUMER BEHAVIOQUR/ZU$N® TUGER

UNIT -1

Introduction to Consumer Behaviour, Concept, Scope and their applications.
Information search Process, Evaluative Criteria and Decision Rules.

ISR AR FT IRTT FAURON & TG II9aeT o= ol Gishar d{ediesT Aees e
e & &aH
UNIT - 1I

Consumer Decision Making Process, Four views of Consumer decision rules :-
Economic man, Passive man, Emotional man, Cognitive man. Models of Consumer
Decision making, Nicosia Model.

3udRer olae afkar, 3w Pvke ek R seeiRw A" dfae A

SARAA HT Fiieated JT 3UNF Ao wihar Alsd #Aiseq  Raif@ar Az
UNIT - 11

Consumer Motivation, needs and goals, Positive and Negative Motivation, Dynamic
nature of Motivation, Consumer Perception, Conceptual Frame Work.

IUIMHT UOT IMITHAT VF o8 GhRIcAF Ud AGRcAs HENTor #emor & s

Thicl ITHIDT At HTUROIAS FaET
UNIT - 1V

Consumer attitude and change. Influence of personality and self concept on buying
behaviour. Diffusion of Innovations, Diffusion Process, The adoption Process.

U 3T g aRade safthcg 7 Y99 U9 Y o9gR Y T9 NQURTT A9 Ud
TEGIOT JEYROT GTRAT ITUROT Fihar

UNIT -V

Reference group influence, profile of consumer’s opinion leadership. Industrial buying
behaviour.

e wHE wHE 3uHeT JiRAT Aged NAF FT =qaER
SUGGESTED READINGS/Icof 3ier:

o Schiffman L.G. , Kanuk,ll Consumer Behavior, PHI, New Delhi.
o Chunnawala ; Consumer Behaviour Pub. S.Chand, New Delhi.
e Kazmi and S.Batra Satish : Consumer Behaviour Excel Books New Delhi.
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Group/Jsg IX Electives/adsiicH®
Elective/e=iet  A/31 : Marketing/Rrqurer

Paper/ggerqs XVIII: ADVERTISING MANAGEMENT AND SALES
PROMOTIONAsuer waua U fama Jdee

UNIT-1 Definition, Objectives, Functions and classification of advertisement,
Advertising as a component of marketing mix, Advertising as a marketing
communication process, Use of marketing for stimulating primary and secondary
demand.

e &Y o, 3w & vd wfferv, Ruve e @& oo & wu &
Remuer, Rave dFar ufesar @ wu 3 Rowa, wafhs vd fEdfae wio & enfaa
& @ e fuee @ wen

UNIT- U Advertising Vs other forms of mass communication, Communication mix,
DAGMAR approach, Determination of target audience, building of advertising
programme — Message, Headlines, Copy, Logo, Illustration, Appeal, Layout.

REuer aed oA @ 36g ®U, dAdiE AldHsr, & v St uH v 3R uul, w@féa
zefet & Rrafeor, Renue orfea dar swET-dy, AT, ufafal, Rdw Res,
3erer, afier, )

UNIT-III Media Planning — Media characteristics, Media Selection, Media
Scheduling, Social and economic relevance of advertising, ethics and truth in
Advertising,

thfzer Rrioe-fafser Rdwaw, fHfear aue, i ghee, Rewe & e
e st wrdfrmar, fasua F Afmar vd w=d )

UNIT-IV  Sales promotion- Meaning and Importance of sales promotion, Objective
and strategies for sales promotion, Consumer oriented sales promotion, Trade oriented
coupons, Deals, Premiums, Contest etc.

fapa dadar ~ s1ef ud Rispar Jadar o #Bm, fUwa dada @ I vd E e,
Sy el Riwa dAada, IR Igw, RuUed, Sow, Wifdee, ufdaifnm
ante |

UNIT-V Trade oriented sales promotion- Allowance and Discount, Training of
distributors, Sales force contest and rewards.

R FoHs fma dada-gg wd o, Rawl o uitemn, Relea ufefer od
UTBR

SUGGESTED READINGS/Zes i

e Aaker David, Advertising Management, PHI, NewDelhi,
e Manendra Mohan, Advertising Management, TMH, New Delhi.
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Group/Heg IX Electives/adecAs

Elective/as B/@  : Finance/fdaa

Paper XVIII : Working Capital Management/ Ffier g yetra

UNIT -1 Working Capital Management: Concepts of working capital and its
determinants, Risk-returns trade off.

FEAA ol SaerT HRieher gl A FTUROT TaH FH NEH Feqd e

UNIT-11I  Cash Management and Marketable Securities, Cash Planning.

UNIT-III  Credit Management, Optimum Credit Policy, Recent Trends in Credit
Market in India.

G F6UA, FRATH T AN, HRAG AT T A IR sgferai

UNIT -1V Inventory Management: Need and Objectives of Inventory Management,
Inventory Management Techniques, Selective Inventory Control.

THY UaHe The Y94 & 3899 U9 HEeTHdTe

UNIT-V  Short term financing, money market in India, monetary system, debt
financing bank financing

JUTTIT

SUGGESTED READINGS/Zgs e

e 5.C. Kuchal: Financial management, Chataniya publishing House, Allahabad.
¢ Khan and Jain: Financial Management, Tata McGraw Hill New Delhi.
e L.M. Pandey: Financial Management, Vikas Publishing House, New Delhi.

¢ Basant Raj: Corporate Financial Management, Tata Mc Graw Hill, New Delhi.
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Group IX Electives

Elective B: Finance
Paper XVIII: Corporate Taxation/ e FRIqor

UNIT 1 Basic concepts of Income Tax, Computation of Income under different heads
of income, Deduction of Tax at source.

ST B HeT HaurRen R aet & 3mg $r oorT o w rEeR weldr

UNIT 1 - Company’s Tax Management, Rationale of Company taxation, Residential
status of a company, set off and carry forward of Losses, Advance payment of tax.

MWWWMﬁﬁmﬁuﬁm#qﬁwmﬁmmﬂ
aﬁww

UNIT IIT - Tax Planning: Concept, Significance and Problem of Planning, Distinction
between Tax avoidance and Tax evasion, Division of Income Claiming, Maximum
deduction, Rebates, Relieves and Restoring Tax free incomes

HIUROT Fged U [T T FFEI0 T HUa=l U9 X qMgeT & a7 3T T&I=T H1
FIMeAYOT Y A T T ared Ued A vd g

UNIT IV - Tax Administration: F iling of returns, Self Assessment of Tax, Default and
Penalties, Concept of VAT, Conceptual Framework of GST, Government Initiatives
and Emerging Trends

ﬁeﬁmﬁmwwwwwmmﬁawﬁmmwﬁmw
WAAT H HFYRIT THR g T 90 1 vd 7457 vafy

UNIT V ~ Tax Consideration in respect of special managerial Decisions. Make or Buy,
Own or Lease, Close or Continue, Export or Domestic Sales return or Replace, Tax
Planning in respect of Managerial Remuneration.

ﬁ‘aﬁwﬁaﬁuﬁu%mﬁwmuﬂammﬁmmmwmmm
T@aT ot ar e e YA AT Sfaees gaudhy aisf@s § o9y § #1
GRIFGE

SUGGESTED READINGS/esf aer:

® Ahuja, GK & Gupta, Ravi Systematic Approach to Income Tax, Bharat Law House,
Allahabad

¢ Singhania, VK Direct Taxes: Law and Pratices, Taxman Delhi,

o Srinivas, EA. Handbook of Corporate Tax Planning, TMH, New Delhi,
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Group IX Electives

Elective C: HRM

Paper XVII : Human Resources Development/ g G a3y

UNIT -1 HRD - goals, Concepts and importance, HRD Climate and Practices in
India, HRD Functions and Strategies

Hars fas AE FEU {EE @8T FOUROT Ud Hged 9RT & Aeg S0 ey
AR TE SHGER AT FEHA [ 1t ue oEhiaar

UNIT -11 Manpower Planning Training and Development, Assessment of Training
need, Training Effectiveness, designing and Administrating Training, Feedback.

AT O fAAes gferor vd Rwmm afetor smasaearit & fefRer yiEnemor
YHTERMAAT GfRETOT Frdshe A vd gArw Sy

UNIT-III  Performance Appraisal — Concept, Need and Methods, Differentiate
between Performance Appraisal and Potential Appraisal, career Planning and
Management,

fsaes e HAURYN JaeATA ve fafta frsaen v amar semee # 3R
FII WO U9 yetT
UNIT-IV  HR System - Designing and Administration, HRD for workers, HRD

approaches for coping with organisation change, HRD in Indian organisation, Objective
and Functions of HRD professionals.

AT FHUS GO A TS GAGT AHA ¥ HeId GAUA @b GoroATHE
IREd & TF T F DU ARG O B § 3uee SR @9t § A
AU fawE AT @ s SRt F 39T ud @

UNIT-V HR report, Audit and research, Quality of Work Life, TQM, HRD
strategies, HRD in Organisation, Human Resource Information System.

mmmﬁwwammwwmpwwm
AT WA e WA eed # A waye Qe A9 S9N WSS Ay
AN Fa=AT T

SUGGESTED READINGS/ gl i

Rao, TV Alternative approaches & Strategies of HRD, Rawat.Pub. Jaipur

Pareek, U. Managing Transitions, The HRD Response. TataMcgraw Hill, New Delhi
Rao, TV Recent Experiences in HRD, TMH, New Delhi.

Bedia DD& Padmawat A, Talent Management, Zenith Pub. New Dethi

cwwi‘
ot M

28/
- —_— ,
27\ N R Y>TIE NN

e qu\U\\W/



Group IX Electives
Elective C: HRM

Paper XVIII : WAGES AND SALARY ADMINISTRATION/ HIGY T AT GATHA

UNIT -1 Job Evaluation, Wages and Salary Administration, Method of wages
Administration, Factor affecting wages administration, Importance of Wage
administration in Indian Context, Wage theories.

mwwwmmmm@ww%ﬁmm@mmaﬁmﬁ
F AT FF ATGY IR FT HRAT Test § Aged AAgh F i

UNIT-II  Wage Differentials — Concept and its determinants, Internal and external
equity in wages differentials, understanding different components of wage packages.

AFEIAT ALY Yohot & fAfdiesr s19uq

UNIT-1IT  Employees benefits programme, Incentives, fringe benefits — nature and
importance.

FHAN FEAT FAFH RO Hual o1 G5 0 Fgeq

UNIT -1V Wage Board and Laws, Working of different Institution related to reward
system — Wage board, pay commissions.

A A5 U4 FEH AF @5 Ud ded AW oRENOT gone @ sl wemst &
HTIYOTE

UNIT-V  Wage and Salary Administration Act — Minimum Wages, Salary and
Employee Welfare Act.

memmmﬁwwwmwwaﬁwm
HAQY T HTOFAAH FAad Aol dffrm

SUGGESTED READINGS/Igaf giern:

® Srivastava S.C. Industrial Relations and Labour Laws. Vikas Pub., NewDelhi
¢  Malhotra OP, The Law of Industrial disputes. Vol. 1 & 11, Bom bay

® Seth DD, Industrial Disputes Act 1947m Vol. I&lIl, Bombay
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